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Forstå kunden på nett! 

Markedsføring I en verden hvor vi alltid er 

pålogget. 
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Markedsføring har alltid prøvt å oppnå 

dekning, påvirkning og resultater. 
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Agenda 
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Som kunder er  vi de samme som før 
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Vi er alltid pålogget 

80% 
Av oss eier en 

smarttelefon 

Pew Research Center, Smartphone Ownership, 2013 
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Vi søker online i øyeblikkene som teller 

100% 
Grunnet telefoner og nettbrett 

Tid brukt på nett har  

økt 

comScore, Media Metrix Multi-Platform, 2013 
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Watch trailer 

Check show times 

Find nearest theater 

Buy tickets 

superman movie 

5:30p 

Vi engasjerer oss I det som er relevant 
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We have lots of moments 

comic-con 

2013 

2:51p 

auto lease 

deals 

10:01a 

best pizza 

delivery sf 

10:26p 

tonyôs pizza 

delivery 

11:02p 

who won 

giants 

game 

3:35p 

average 

mpg suv 

10:30a 

candy 

crush 

download 

9:38p 

directions 

to nissan 

dealership 

12:41p 

superman 

trailer 

8:11a 

amc theater 

buy tickets 

5:37p 

superman 

showings 

11:08a 

nearest 

coffee 

shop sf 

7:43a 
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Sammen, utgjør øyeblikkene en kundereise 

comic-con 

2013 

2:51p 

auto lease 

deals 

10:01a 

best pizza 

delivery sf 

10:26p 

tonyôs pizza 

delivery 

11:02p 

who won 

giants game 

3:35p 

average 

mpg suv 

10:30a 

candy crush 

download 

9:38p 

directions 

to nissan 

dealership 

12:41p 

superman 

trailer 

8:11a 

amc theater 

buy tickets 

5:37p 

superman 

showings 

11:08a 

nearest 

coffee shop 

sf 

7:43a 
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Tradisjonell kjøpstrakt 

PURCHASE 

CONSIDERATION 

AWARENESS 
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Kundeøyeblikk modell 

AWARENESS 

CONSIDERATIO

N 

PURCHASE 


